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Efektivni kreativita

Kreativita dokdaze znasobit ROl investice marketingu!

McCANN

PPPPPP



Kreativita je
bezvyznamna, pokud
nema jasny cil
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Kreativita ;lokéie znasobit effekt invetice
12krat a vice

Potential multipliers of advertising profitability - (2023)
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Source: The Drivers of Profitability, 2023, Paul Dyson - accelero, ROl multiplier = area of the circle




Mezi cilem a vysledkem je hned nékolik
kroku.
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Komeréni efekt a impakt

Dopad na trh

Dopad na trh, trzni podil

Zména chovdni

Dopad na spotrebitele

Zména postoju, narativl, presvédceni

Dopad na znacku

Co vyvold tuto zménu

Dopad provedeni

Reakce na aktivitu
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Kreativni reseni VyS'l'U p



3 Roky snizovani rychlosti na ceskych
silnicich



5 REAL

CULPRITS



https://www.youtube.com/watch?v=l03m5Ibj9wE

Zredukovat ekonomické a lidské ztraty zpiusobené
rychlou jizdou

Dopad na trh

Snizit nehody zpUsobené rychlosti

Primét Fidice, aby zpomalit

Dopad na spotrebitele

Zménit konverzaci z neprimérené rychlosti na

Dopad na znacku Eyretnt sobch

Pfimet Fidi¢e, aby si uvédomili, Ze par minut
Uspory ¢asu nestoji za to riziko

Dopad provedeni

Umoznit fidi¢dm prozit, Ze zbyteény spéch, za to
nestoji.

13 Minut, Nérodni den beze spéchu Vysfup
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3 komercni dopad

20 000 000 000

15 000 000 000

10 000 000 000

5 000 000 000

Total damage - speed-related accidents

17 757 517 358

2012-2014

19 630 349 039

2015-2017

19 497 674 503

2018-2020

14 258 756 310

2021-2023

5,2 BILLION CZK

saved in insurance claims
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Socioekonomicky dopad

Speed-related accidents socioeconomic damage
40
- -9,97 %
35,2 - 6125 %

33

- 15,45 %

27,9

30

Zdvojnasobilo se tempo
poklesu nehod

20

10

0
2012-2014 2015-2017 2018-2020 2021-2023
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2023

2024
182 vystupdu

§ 2025

382 vystupu

Nektere firmy a jednotlivci se zapojovali spontanné a
podporovali nasi myslenku organicky
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,,DiKy kampani jsem se zamyslel nad tim jak ridim...“

nezméfeno = 74 % dotazanych = : 80 % dotazanych
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CiL SE PODARILO
SPLNIT NAD

“Casto za volantem dohanim ¢as...* O CEKAVANI

25 % dotazanych = 18 % dotazanych - - 9 % dotazanych
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35 % nad
benchmarkem trhu -
nadprumeérny
vysledek

NDBS 2023 NDBS 2024 NDBS 2025




| nejlepsi plan je na nic, kdyz si vas
nikdo nevsimne.




Krize pozornosti 2,5 sekundy, mobil

You need to work hard to gain and keep attention in
most ad environments

60 60 60
*®
-~ Active Attention Non Attention
5 50 ® 50 50 Mobile: Looking directly at the ad
4 Desktop Looking directly at the ad
g TV Looking directly at the ad
& 40 o 40 20 Be
- °
< ol T 1T
- 30 ~ 30 30 Cooe e®e When ad§ fﬂon’t meet the Attention-Memory Threshold of 2.5
= seconds, it's hard for MA to grow.
v
=
W ® A
S 20 20 20
w o '
S . 85% <2.5 seconds
g 10 . . 10 10 130,000 ad views, 1150 brands
(7 .....
0 0 0
0 5 10 15 0 5 10 15 0 5 10 15

SECOND OF CREATIVE

Source: Meta, Realeyes, Decoding Digital Video Environments, 2023




Pribeh, jedinecnost,

W m W r

Kreativita je nejdulezitejsi faktor pro pozornost jednoduchost

Creative attention significantly drives brand impact WARC Creative
Factors contribution to sales outcomes

B Brand ™ Media Attention ™ Creative Attention

0% 10% 20% 30% 40% 50% 60% 710% 80% 90% 100%

SOURCE: Using attention melrics to drive effectiveness: Four dimensions brands need to know about, WARC, 2023
14




Figure 59 Fame campaigns amplify emotional strengths

% reporting
very large 25%
PROFIT —
growth I
e
. : L
Culturally salient campaigns: I
Higher impact with lower budgets Rational Rational& Emotional  Fame
emotional involvement
Average Excess Share of Voice Communications model

5.1%

Figure 60 Fame campaigns outperform on all metrics,
especially pricing

3.4% .

% reporting very large For campaigns

IMPROVEMENTS in each metric that are:
55% . Fame
= 47% " Other
—— 34%

0.8% — =
S e
S e
1 = BE .
B R 8% | 2%
Culturally salient Non-culturally salient Others 1 a1 BTN | O 1
Sales Market Price Loyalty Penetration Profit

share sensitivity

Source: The earned effect study: TWSC study with IPA to understand impact of cultural salience
on brands and companies.






https://www.youtube.com/watch?v=DGoCrr3c-7o
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CONTAGIOUS

Storytelling a nas mozek

Kdyz poslouchame nebo cteme pribehy, mozku
poskytuji strukturu a organizaci informaci. Pribehy
maji charakteristickou strukturu, ktera zahrnuje uvod,
konflikt, vrchol a rozuzleni. Tato struktura pomaha
mozku pochopit a zapamatovat si udalosti v pribehu.



CONTAGIOUS

Storytelling a nas mozek

Pribéhy také aktivuji ruzné ¢asti mozku, vcetné oblasti
spojenych s vnimanim, emocemi, motorikou a pameti.
Kdyz se pri Cteni nebo poslouchani pribehu zapojujeme
emocionalné, nase mozek produkuje oxytocin, coz je
hormon spojeny s vytvarenim duveéry a socialnimi
vazbami. Tim se vytvari silnejsi spojeni mezi pribehem
a hasimi emocemi.




CONTAGIOUS

Emocionalni odezva

DalSim zpusobem, jak pribéhy ovliviuji nas mozek, je
jejich schopnost vyvolavat emocionalni odezvu. Emoce
jsou dulezité pro nase zapamatovani si informaci a
spojuji se s konkretnimi udalostmi v pribehu. To nam
umoznuje lépe si pamatovat a lépe se identifikovat s
postavami a udalostmi.




CONTAGIOUS

Storytelling a nas mozek

DalSim zpusobem, jak pribéhy ovliviuji mozek, je
prostrednictvim zrcadlovych neuronu. Tyto neurony se
aktivuji, kdyz sledujeme nebo cteme o cinnostech jinych
idi, a diky nim si muzeme predstavit, jaké by to bylo
prozivat danou situaci. Pribéhy nam tak umoznuiji
prozivat a vcitit se do zkusenosti postav v pribehu.




Budte jedinecni a lehce
identifikovatelni












Jasné cile
Emoce - smich, prekvapeni, plac
Pribéh
Jedinecnost

Srozumitelnost, jednoduchost



